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audience, and co-create several group projects. This booklet presents the outcomes of the individual and group
projects.
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NEXT WAVE IS A UNIQUE POST-GRADUATE-LEVEL PROGRAMME THAT AIMS TO FOSTER COLLABORATION WITHIN THE DIFFERENT INDUSTRY
BRANCHES WHILE RESPONDING TO THE RAPID TRANSFORMATION OF AUDIO-VISUAL MARKETS IN THE DIGITAL AGE.
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HEAD OF PROGRAMME
LYSANN WINDISCH
Lysann managed and programmed various film festivals and arthouse cinemas in Munich and Berlin for several years before joining the Sino-European producers‘ association “Bridging the Dragon” as partnership and liaison manager. Since
2019, she has been running the NEXT WAVE training programme at the Academy of Film and Television in Berlin (DFFB).
In 2020, she also assumed responsibility for MUBI’s marketing activities in Germany. She is co-founder and owner of
ANZENGRUBERIN, a collective café/bar and creative co-working space in Berlin-Neukölln.
“An extremely difficult and energy-sapping year lies behind us all. Thus, it is even more impressive how much creative energy
and innovative capacity this year’s participants put into the 2nd edition of the NEXT WAVE program. Over the past 9 months,
not only our cohort but also its mentors and tutors have analysed, discussed and explored the major challenges that our increasingly fragmented and digitised world confronts us with and that undermine the foundations of our industry. The aftermath
is yet to come.

With the support of

How can we preserve a diverse film culture and engage cinephile communities around the globe? What may theatrical
exhibition look like in the future and how can we leverage film data to bring audiences back into cinemas? How can different
players of the value chain collaborate to build and secure a healthy and sustainable ecosystem? If you want to find out more,
dive deeper into the NEXT WAVE projects – get inspired, curious and hopeful on the things to come.”

ADVISORY BOARD

STEN-KRISTIAN
SALUVEER
Core Tutor at NEXT WAVE
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Sten-Kristian Saluveer is an Estonia/Japan based audiovisual
curator, producer, and content & technology entrepreneur
focusing on bridging Asia with Europe. He is the founder of
Storytek – a vertical focused mediatech accelerator and innovation agency bringing together deep audiovisual and mediatech sector creativity, knowledge, technology and funding
with a selection of hand-picked global tech entrepreneurs,
storytellers & content creators, and investors. He is also programming the Innovation track NEXT at the Marché Du Film
of the Festival de Cannes. Sten frequently consults local and
international organizations on creativity, technology and Asia
including the Estonian Ministry of Culture, Startup Estonia, and
the European Commission. He recently co-authored the report
for the industrial media & technology strategy for Europe by
Special Adviser Klossa to the Vice President, Digital Single
Market, Andrus Ansip.

BOBBY ALLEN
Bobby Allen has over 20 years of
experience in the global film and
entertainment business. Currently
he is the senior vice president of
content for MUBI, where he is responsible for all programming, content and editorial. He is also leading MUBI’s move
into theatrical distribution and production.
Before joining MUBI he was an independent film producer
and the VP of sales and acquisition at Celluloid Dreams. Before that he was head of production at MTV Films Europe, head
of acquisitions at Film Four and has held senior executive positions in international film sales and acquisitions at companies
such as PolyGram Film International and Lionsgate.
From 2019 Bobby has been fully focussed on building MUBI’s production business starting with Executive Producing
and financing “Port Authority” which premiered in Cannes Un
Certain Regard and developing and co-producing “Mon Legionnaire” by Rachel Lang.

VANJA KALUDJERCIC

MADDY PROBST

Vanja Kaludjercic has been appointed the new IFFR festival director. Beginning in her new role
in February 2020, she is leading
the organisation into the future
and act as the artistic voice of the festival.

Maddy Probst is an experienced producer of film events, talent and people with extensive experience of advocating for
the cinema sector regionally, nationally and internationally.

Kaludjercic brings a wealth of industry experience, both international and within the Dutch film landscape – previously
the director of acquisitions at MUBI, and with prior roles at Les
Arcs European Film Festival, Sarajevo Film Festival, Netherlands Film Festival (NFF) and even IFFR itself, where she used
her industry knowledge to reshape IFFR Talks & Masterclasses
from 2016 to 2018. Kaludjercic has also recently served as a
jury member at Berlinale, International Documentary Film Festival Amsterdam (IDFA), CPH:DOX and many more festivals
around the globe.

JOHANNA KOLJONEN
Johanna Koljonen is a media industry analyst, broadcaster and experience designer. She is the author of
the Göteborg Film Festival’s annual
Nostradamus Report, which charts
the near future of the screen industries with a focus on scripted
content. She lectures internationally on changes in the media
sector, as well as on participation and narrative design for
games and experiences in analogue and virtual spaces. She
serves on the board of the Swedish Film Institute. In 2011, she
received the Swedish Grand Journalism Award in the Innovator category. Her latest book is “Larp Design: Creating Role-Play Experiences (2019)”.

MATTHIJS
WOUTER KNOL
Since 2021, Matthijs Wouter Knol is the CEO and Director
of the European Film Academy. At the helm of this historical
institution, founded in 1989 by Ingmar Bergman, Federico Fellini, Claude Chabrol, István Szabó, Wim Wenders and many
other European filmmakers, he is responsible for all programming of future activities of the Academy, including brand new
audience development and film education projects. The annual European Film Awards are the main event running under
the aegis of the Academy.
Reading Contemporary History in Leiden, the Netherlands
and Rome, Italy, he started working as an editor and journalist at age 15. From 2001 onwards, he was involved as creative and associate producer in over 30 documentary films
in Amsterdam. For ARTE, he co-produced a digital edition of
40 re-mastered works of Dutch documentarian Johan van
der Keuken, which was awarded the Prix Cahiers du Cinéma (2006). For 12 years he formed part of the senior Berlinale team, first as Head of Programming of Berlinale Talents
(2008-2014), then as Director of the European Film Market
(2014-2020).
At EFM, he launched several new market programmes among
which the EFM Producers Hub, EFM Horizon, Berlinale Series
Market, Berlinale Africa Hub, EFM DocSalon and the annual
Country in Focus programmes, focusing on Mexico (2017),
Canada (2018), Norway (2019) and Chile (2020). He also
initiated the EFM Diversity and Inclusion scheme in 2018 and
published the EFM Sustainability Manifesto in 2020.

She is a Managing Producer at Watershed in Bristol UK,
leading on cinema projects such as Cinema Rediscovered;
Film Hub South West as part of BFI FAN, and oversees talent development activity including a new regional arm of the
UK wide BFI NETWORK. She has been involved in Europa
Cinemas for over a decade, leading on several international
Europa Cinemas Audience Development Labs and became
Vice-President in 2014 which has given her a real insight into
the European landscape.

ERWIN M. SCHMIDT
Erwin M. Schmidt is the co-founder of Berlin-based Cinemathon, an open source initiative introducing tech driven innovation to the film industry. Erwin studied film production and
has worked in production, international distribution, and film
festivals. He is genuinely interested in innovation strategies,
technology at large and its impact on storytelling and particularly intrigued by new narrative formats and new distribution
channels.
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PARTICIPANTS & PROJECTS
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THE NEVERENDING STORY
WOLFGANG PETERSEN
CINEMA PARADISO
GIUSEPPE TORNATORE

TulluT IS A SALES AGENCY AND CONSULTANT FOCUSING ON INDIGENOUS FILMS AND
FILMMAKERS’ FOR THE INTERNATIONAL MARKET.

QAQQAT ALANNGUI
MALIK KLEIST

Currently there is no sales agency or distribution company that focuses on indigenous films or filmmakers, mainly because there are not
many indigenous films coming out every year and the film industry in
indigenous areas is still being established and proper training for indigenous filmmakers is missing.

MERATA: HOW MUM
DECOLONIZED THE SCREEN
HEPI MITA
ATANARJUAT: THE FAST RUNNER
ZACHARIAS KUNUK

bill@tullut.gl
http://www.tullut.gl

Indigenous filmmakers mainly try to sell their films via the different film
festival markets in Europe and sometimes they receive help from their
countries’ film institutes. However, they do not have the necessary network as they are filmmakers and not sales agents. At the same time a
lot of sales agencies or distribution companies need to understand the
different indigenous films and filmmakers from the many different parts
of the world where there are indigenous people.
This creates a problem for both indigenous films and the international
film market, as none of the two has the right network, tools or insight
on both sides to get the films into the markets in Europe.TulluT is aiming
to fill this gap.

VITA

»I want to help indigenous films and filmmakers
to tell our stories, our culture, our belief so people
understand us.«
For the last 20 years Bill has been
working with cinema in Greenland and
Denmark. He is a self-taught projectionist
and managed Greenland’s only full-time
cinema in Katuaq – Greenland Cultural
Centre for more than 15 years.
Furthermore, Bill has worked as Artistic
Director and as technical advisor for
Nuuk International Film Festival in Greenland for the last five years.

He also works closely with the filmmaker’s association FILM.GL in Greenland
with VOD, festivals and cinema.
Bill works mainly with indigenous filmmakers in the arctic. Since January 2020 Bill
has been working on founding a sales
and consultancy company with focus on
indigenous films from around the world.
Mentor: Erwin M. Schmidt

THE POLYGLOT PROBLEM AND POTENTIAL IS A REPORT THAT
EXPLORES THE CHALLENGES AND PROPOSED SOLUTIONS FOR
FOREIGN-LANGUAGE FILM IN THE UK.

Qualitative and quantitative research was conducted from October 2020 until May 2021.
The report is split into three parts:
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(1) the context of the UK film industry;

Isabella (Izzy) grew up in London and is a
Psychology graduate from the University of Edinburgh. She has also taken short courses in digital
marketing, film production and distribution. Her
passion for independent film has seen her work
as a Runner for Working Title and as an Assistant
Producer role for a short film. She left the CNN
division of WarnerMedia to join NEXT WAVE,
and now works in film Sales and Marketing for a
London-based company.
Mentor: Maddy Probst

»I believe in the power of film to challenge
viewers on important issues, even if they
occur vast distances from their screen.«
THE LEMON TREE
ERAN RIKLIS
LITTLE MISS SUNSHINE
VALERIE FARIS, JONATHAN DAYTON
MOONLIGHT
BARRY JENKINS
LIKE FATHER, LIKE SON
HIROKAZU KOREEDA
BEATS
BRIAN WELSH

(2) an examination of the unique cultural
and financial challenges it faces; and
(3) suggested potential solutions.

www.linkedin.com/in/isabella-endacott-86a496ba
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If you look at the different sales agencies or distribution companies in
Europe, you will find that they do not have much experience with or
knowledge about indigenous films. TulluT Sales Agency and Consultant will fill a place in the market that is dearly needed and will bridge
the gap between indigenous people and the international market.

ISABELLA ENDACOTT
POLYGLOT
PROBLEM AND
POTENTIAL
VITA

BILL BERING
TulluT

VALENTINA GUGLIELMO

ITALIAN EXHIBI- SHINJI E. MANLANGIT
TORS’ HUB
OUTHERE CINEMA
ITALIAN EXHIBITORS’ HUB IS A SPACE DEDICATED TO ITALIAN EXHIBITORS, WHERE THEY CAN SHARE EXPERIENCE AND BEST PRACTICE WITH THE
AIM TO JOINTLY DESIGN A BETTER CINEMA EXPERIENCE FOR ALL KINDS OF AUDIENCES.

A training program will be the project’s backbone. It will be in Italian and with a competitive price, to encourage
exhibitors to apply and generate a new professional habit.

»Increase the collaboration between different parts of the
value chain, but also within one segment, with a common
goal: to improve the audiences’ experience.«
LORD OF THE RINGS I-III
PETER JACKSON
After specific studies in cinema (DAMS
bachelor) and film promotion (CMC –
Cinema Communication and Marketing
master) Valentina started her journey in
the Italian cinema industry.
She has experiences as a press office
assistant, marketing and promotion coordinator, distribution junior manager and
event manager.
Since 2018 Valentina has been working
as a freelance consultant for theatrical
releases, self-distribution and promotion
of films. She also works with exhibitors
for special events, communication campaigns and educational programmes.
Mentor: Vanja Kaludjercic

CINEMA PARADISO
GIUSEPPE TORNATORE
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»Cinema will always be a powerful place to experience stories
and escape from the world.«

M
FRITZ LANG
HOWL’S MOVING CASTLE
HAYAO MIYAZAKI

THE 400 BLOWS
FRANCOIS TRUFFAUT

GREASE
RANDAL KLEISER

UNCLE BOONMEE WHO CAN RECALL HIS PAST
LIVES
APICHATPONG WEERASETHAKUL
NORTE, THE END OF HISTORY
LAV DIAZ
RIGHT NOW, WRONG THEN
HONG SANG-SOO
JURASSIC PARK
STEVEN SPIELBERG

VITA

valentinaguelielmo6@gmail.com
https://www.linkedin.com/in/valentina-guglielmo/

The Hub will offer open source tools on topics like inclusion and environmental sustainability, to raise awareness
about these issues.

VITA
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The Hub will offer different tools and services, some free and some paid, to keep the business model sustainable in
time. Every user will have their personal page, structured in a way to support networking and the Hub will eventually
create a database, so it can be used to produce additional alternative revenues for cinemas.

The idea is to grow the community by actively engaging and bringing information to its intended audience. The data that will be generated from the activities
on the socials will then be used to gather informed
data that would aid filmmakers and producers to
find the right audience for their films. The community and website will also serve as a way to connect
with audiences and queer cinema lovers by sharing
news and information about upcoming films in the
Philippines and around the world. Based on market
research, there isn‘t a single community or website
that caters to the needs of the audience and OuThere
Cinema would like to bridge the gap while also creating a community that values queer films and content.
We are currently in the early stages of development
and are looking for local and global organizations
and queer communities to partner with.

shinjielleazarmanlangit@gmail.com
shinji@alphapanda.com
https://www.linkedin.com/in/shinji-elleazar-manlangit-7b077870/

Through creating a website I want to develop a community, based on trust and sharing. It will also open to other
professionals in order to increase the relationship between the different departments of the value chain.

OUTHERE CINEMA IS A COMBINATION OF A SOCIAL MEDIA COMMUNITY AND NEWS WEBSITE THAT AIMS TO PROVIDE A SAFE
SPACE FOR QUEER CINEMA LOVERS IN THE PHILIPPINES..

Shinji Manlangit graduated from the University
of the Philippines - Los Banos with a degree in
Development Communication. He spent years
working for the film industry in the Philippines with
a specialty in Social Media. Before he moved to
Berlin, he was the Head of Advertising and Communications for Black Sheep, a film production
company, working with the likes of Lav Diaz and
Raya Martin. He now works in film marketing for
the European boutique film agency Alphapanda
while realizing his project OuThere Cinema.
Mentor: Matthijs Wouter Knol

»Exhibiting cinema should require more than a list of new releases and a list of
admission numbers - it should simultaneously nurture and defy the audience,
feed its critical discourse, and reclaim its social responsibility. It should be bold
enough to reduce itself to micro, to work for the niche.«

A PRACTICAL JOURNEY THROUGH A FILM’S LIFE AND THE DATA TOOLS AVAILABLE TO THE
FILM INDUSTRY.

»I wanted to participate in NEXT WAVE to
build a meaningful network, to share this
journey with like-minded professionals,
inspire each other and make lifetime
friends.«
VITA

valentina@alphapanda.com
https://www.linkedin.com/in/valentina-neumann/

DATA &
FILM
VALENTINA NEUMANN
Valentina Neumann is a film marketing manager at Alphapanda, a film
marketing agency based in Berlin. At Alphapanda Valentina handles
the digital marketing of arthouse and independent films during their
festival career and theatrical release across Europe. Since September
2015, she has also been the community manager for the European Film
Awards, managing their social media presence throughout the year and
during the ceremony.
Mentor: Erwin M. Schmidt

INVISIBLE SCREENS
INVISIBLE SCREENS RECLAIMS OUR ATTENTION TO THE RELATIONSHIP BETWEEN FILM AND THE SCREENING SPACE.

Catarina Oliveira has a degree in Contemporary
Art and has worked as a curator, stage photographer, tour guide and workshop lead in museums.
She worked in the independent film sector as
Head of Distribution (Leopardo Filmes) and
has been involved in sales, programming and
curation for festivals and film exhibition. Catarina
is currently based in Berlin, working in festival
preparation and legal affairs for The Match
Factory. She maintains an artistic practice, being
passionate about the moving image.
Mentor: Johanna Koljonen

KUHLE WAMPE
SLATAN DUDOW
MEMORIES OF MURDER
BONG JOO-HO
FACES PLACES
AGNÈS VARDA & JR

THIS SPORTING LIFE
LINDSAY ANDERSON

MOMMY
XAVIER DOLAN

AUDIENCE
BARBARA HAMMER

PARASITE
BONG JOON HO

TWO
SATYAJIT RAY

THE SHAPE OF WATER
GUILLERMO DEL TORO
LOUISE BY THE SHORE
JEAN-FRANÇOIS LAGUIONIE

It is an association to diversify cinema/cinematic experiences, creating special programmes with non-conventional and non-commercial titles. By treating each film
with particular attention, Invisible Screens connects a
film to a location, using alternative spaces and non-traditional venues for site-specific pop-up cinema events.
Focusing on space and film curation, each film screening
is an installation that enables films to thrive on the potential of each venue and each audience, without the
constraints of the traditional ones. While exploring the
apparatus, Invisible Screens questions how we watch
and perceive film, creating additional value to exhibition and aiming for the development of a critical, demanding and engaged audience.
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co.catarinaoliveira@gmail.com
https://www.linkedin.com/in/catarina--oliveira/
www.oliveiracatarina.com
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CATARINA OLIVEIRA

VITA

How do we define the success of a film? Is it ticket sales, profits, reviews, festival acclaim, awards, social buzz? The task of understanding
what makes a film successful has become more and more difficult in the
recent years, as Netflix and other streaming platforms have revolutionised the industry and how the audience has access to content. In my
report, I tried to break down the different stages of the chain, and what
kind of data and opportunities film professionals can find to maximise
the potential of media content. The goal of the research is to provide as
many practical tools and examples for independent producers, distributors, exhibitors, and, in general, marketers that are not affiliated nor
have access to the data and resources of a verticalized studio system or
streaming platform, but are still interested in data and learning from it.

VITA

Nuno Pimentel is from Portugal where
he graduated in film before heading
to Antwerp where he worked at the
development department of a production
company. In the UK he studied screenwriting at the Royal Holloway, University
of London, and in 2016 he joined portuguese distribution company Alambique,

to coordinate Cinema BOLD, an in-house
release label, focused on alternative
distribution strategies for unconventional
films. In 2019 he was part of the Locarno
Industry Academy, and in 2020 he moved to Berlin to enroll at the NEXT WAVE
programme.

FILMPICKERS IS A COLLABORATIVE CROWDFUNDING AND MARKETING CAMPAIGN THAT AIMS AT
BRINGING INDEPENDENT WORLD CINEMA TITLES TO THEATRICAL AUDIENCES IN GERMANY.

8½
FEDERICO FELLINI
GEORGI AND THE BUTTERFLIES
ANDREY PAOUNOV

Mentor: Bobby Allen

GÜEROS
ALONSO RUIZPALACIOS

»The future of film and cinema is made of wonderful possibilities.
And I like possibilities.«

nuno.ochoa.pimentel@gmail.com

FÉLICETTE
FILMS

FÉLICETTE FILMS IS A DYNAMIC, PAN-EUROPEAN AND MULTI-DIMENSIONAL DISTRIBUTION LABEL FOCUSED ON TRULY INDEPENDENT TITLES
ORIGINATING FROM THE US, WITH THE GOAL OF BRIDGING THE GAP
BETWEEN THESE FILMS AND EUROPEAN AUDIENCES.

By bringing into the light fictional and documentary films
that fall through the cracks, we aim to distribute a carefully curated selection of artistically rich, courageous and
genre-defying works which deserve a spotlight. Through
alternative release strategies, curious audiences all over
Europe will be able to discover special films away from
the regular channels. Join us in space!

JOHNNY GUITAR
NICHOLAS RAY
HAROLD & MAUDE
HAL AHSBY
JULIET OF THE SPIRITS
FEDERICO FELLINI
YOU THE LIVING
ROY ANDERSSON
O DIA DO DESESPERO
MANOEL DE OLIVEIRA

FILMPICKERS
LILLA PUSKÁS
»I joined NEXT WAVE because
I saw several challenges in
the film industry and I learned
here how to turn these into
opportunities.«
VITA
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ZAMA
LUCRECIA MARTEL

Lilla Puskas holds a Master’s degree in Film
Studies from Eötvös Loránd University, Hungary. Between 2013 and 2018 she worked as a
freelance film journalist, covering A-list festivals.
She was selected to participate at film journalism
workshops, among them Berlinale Talent Press,
Talents Sarajevo and FIPRESCI Warsaw Project.
She was an intern and a social media manager
at CUT-UP Distribution. She has been working in
film sales at m-appeal in Berlin since 2018.
Mentor: Maddy Probst
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lilla.puskas@gmail.com

NUNO PIMENTEL

MOMMY
XAVIER DOLAN

We will pre-select five films which have not been in distribution before in the
territory, one from each continent. To each film there will be an NGO attached
that deals with similar subject matters as the film itself. These organisations will
be key partners, they will be involved in promotion together with the filmmakers.
During a one month long online campaign on a crowdfunding site, users will be
asked to pick their favorite 1 film out of 5, vote for it and pre-buy tickets for its
screening. The film that receives the highest number of votes, and has the most
pre-sold tickets, will be presented in a prominent theater in Berlin and a few
other German cities. This project connects different industry players and NGOs
and encourages them to communicate and collaborate. At the same time it invites audience members to take part in theatrical programming.

Tihomira has a Master in Screen Arts Management
from the National Academy for Theater and Film
Art in Sofia, Bulgaria. Between 2016 and 2019 she
was part of the Sofia International Film Festival team
and Sofia Meetings - the co-production market in
the frame of the festival. She also has experience in
production as a producer of several short films and
commercials. Currently, she is part of the SOLENT
FILM’s team – one of the leading film and commercial production companies in Sofia, Bulgaria.
Mentor: Ivo Andrle

»Тhe year I applied, all the industry and the world had
already changed and no one was prepared for it. My motivation for

t.temelkova@gmail.com
www.linkedin.com/in/tihomira-temelkova

TIHOMIRA TEMELKOVA

(RE)PUBLIC

Cinephilia
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FUTURECINEPHILIA WANTS TO HIJACK THE CINEMA AND HAND
IT OVER TO TEENAGERS, SO THEY CAN DESIGN AND CURATE
FILM-RELATED ACTIVITIES BASED ON THEIR OWN NEEDS.

In the times where young people are fighting for
their future and their voices to be heard, FutureCinephilia sees film as an empowering and inspiring tool that can engage audiences in various
social causes.

»Ever tried.
Ever failed.
No matter.
Try again.
Fail again.
Fail better.«

It is an initiative addressed for young people (aged
14-18) who are already interested in activism and
cinema, and are curious to verify how these two
can coexist.
During the workshops, teenagers and professionals
representing different creative industries (artists,
activists, influencers, teachers etc.) will exchange ideas and develop new film-related activities
to help reach and engage audiences in this age
group.

MAR ADENTRO
ALEJANDRO AMENÁBAR

Samuel Beckett

DOGVILLE
LARS VON TRIER
LA FILLE SUR LE PONT
PATRICE LECONTE

THE COLOR OF POMEGRANATES
SERGEI PARAJANOV

PIERROT LE FOU
JEAN-LUC GODARD

LES ENFANTS DU PARADIS
MARCEL CARNÉ

CINEMA PARADISO
GIUSEPPE TORNATORE

IN THE MOOD FOR LOVE
WONG KAR-WAI
ZÁHRADA
MARTIN ŠULÍK
NÓI ALBINÓI
DAGUR KÁRI

Joanna has been professionally involved in film
culture for more than a decade. She was running
her own auteur projects: Kinoranek (screenings
for primary school students), Orbis Pictus Cinema
(a single-screen cinema). For 6 years Joanna
was programming the New Horizons Cinema
in Wroclaw. Recently she was a programmer of
Kids Kino IFF. She was also a jury member and
a speaker at various film festivals and industry
conferences. Joanna is a live cinema enthusiast
and audience development follower.
Mentor: Johanna Koljonen

joa.zak@gmail.com
https://www.linkedin.com/in/joanna-zak/
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participation at NEXT WAVE was because it was presented as a quite up-to-date program, dealing with current problems
and challenges of the industry. With my participation I wanted to grasp the opportunity to delve into the industry, getting
inspiration, and observing the situation. For me, the NEXT WAVE was the best place for gaining professional knowledge
and finding new approaches and methods to connect with the audience.«

JOANNA
ŻAK
Future

VITA

(Re)Public aims to bring the audience back to the cinemas, focusing on diverse creative events and experiences beyond the
film itself. The initial idea is to build an emotional relationship
between the cinema and the audiences and to enhance access
to culture and promote the cinema-going culture in the region.

VITA

THE PROJECT (RE)PUBLIC FOCUSES ON OPENING A CINEMA THEATRE AS A COMMUNITY AND SOCIAL SPACE IN A FORMER CINEMA BUILDING IN THE CITY OF
VARNA - THE SEASIDE CAPITAL OF BULGARIA.

Group Projects

CPO WINE &
DINE CINEMA
PROJECT
18

WOLF KINO BERLIN -

VIRTUAL CINEMA PROJECT

With cinemas closed from November 2020 to June 2021, the initial idea of creating release strategies
for different films, was shifted online. WOLF Kino, a partner of NEXT WAVE, opened their online cinema WOLF IN SPACE and a group of 5 participants - Bill Bering, Izzy Endacott, Valentina Neumann,
Nuno Pimentel and Lilla Puskás - then came up with ideas on how to accompany three films: IN THE
LAST DAYS OF THE CITY, ISLAND OF THE HUNGRY GHOSTS and THE ORPHANAGE.
The cooperation resulted in three podcast episodes for IN THE LAST DAYS OF THE CITY and ISLAND
OF THE HUNGRY GHOSTS; film conversations with creators and experts deepening the topics addressed in the films, and an educational booklet for THE ORPHANAGE, providing background and
contextual information.

A PROJECT BY

Valentina Guglielmo

IT FOCUSES ON SEVERAL TOPICS:
• Film programming and cinema events
• Innovative film theatres’ marketing and communication examples and models
• Exhibition and real estate: what is the synergy?

Shinji E. Manlangit

• Exhibition & VOD platform business model
• Analysis of the European Arthouse pre-Covid cinema market
• Future of cinema businesses after Covid-19
• Cinema and gastronomy potential synergies and developments

Catarina Oliveira

• Membership models

Tihomira Temelkova

A PROJECT BY

Bill Bering

Five NEXT WAVE participants - Valentina Guglielmo, Shinji E.
Manlangit, Catarina Oliveira, Tihomira Temelkova and Joanna
Żak - conducted research on a future cinema venue connected
to the CoProduction Office (CPO) in Berlin. The research is based on analysing the most meaningful cinema venues around the
world, condisering Berlin as a special place for culture.
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Izzy Endacott

Valentina Neumann

Nuno Pimentel

Lilla Puskás

Joanna Żak

NEXT WAVE SUMMIT:
HOW
A GROUP PROJECT CONCEIVED TOGETHER WITH CHRISTOPH HOCHHÄUSLER, DIRECTOR AND
HEAD OF THE DIRECTING DEPARTMENT AT DFFB

Graphic design plays a crucial role in communicating film to an audience.
HOW TO TARGET THE EYE is the first European summit primarily focusing on
film visual communication, aiming to discuss the state of the art of film graphics
in the real world, the ‘digisphere’ and in between.
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TARGET
THE

TO

How to Target the Eye is an international film & design conference, featuring a design competition for the DFFB film ALTRI CANNIBALI (Francesco Sossai, 2021) and international guests and panels on the topic of
film-related graphic design. The conference was held online on 18th and
19th of June 2021.

EYE

PROGRAMME OF HOW TO TARGET THE EYE
18TH JUNE 2021
MUBI CASE STUDY: MAKING A UNIQUE BRAND IDENTITY
Pablo Martin (creative director MUBI)
LEARNING FROM THE PAST - ON THE SUSTAINABILITY OF
DESIGN
Moderator: Wendy Mitchell (film journalist & consultant)

19TH JUNE 2021
VASILIS MARMATAKIS: FILM POSTERS
Vasilis Marmatakis (graphic designer)

Panelists: Christian Annyas (Movie Stills Collection), Lola Landekic (The

TRIBUTE: HANS HILLMANN, A GARDENER

Art of the Title)

IN A CINEMA DESERT

ACT LOCAL - WHAT CAN CINEMAS DO?
Moderator: Michael Gubbins (film & digital media analyst)
Panelists: Ivo Andrle (Aerofilms), Aline Fischer (La Clef Revival), Verena

Moderator: Christoph Hochhäusler
Panelists: Jens Müller (graphic designer), Sam
Smith (Sam’s Myth, graphic designer)

von Stackelberg (Wolf Kino)

AWARD CEREMONY WITH THE JURORS

ON THE CHALLENGES OF DIGITAL MARKETING

an Curry, Karine Savard and Gordon Spragg. The

Moderator: Michael Arnon (WOLF Consultants)
Panelists: Mathias Noschis (Alphapanda), Droo Padhiar (Dogwoof), Mark
Towers (Curzon)

OF THE FILM POSTER COMPETITION: Adriwinning poster for ALTRI CANNIBALI was designed
by Christian Lindemann, who was awarded The
Eye Prize, sponsored by Alphapanda.
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EUROPEAN FILM
MARKET BERLIN
In the frame of NEXT WAVE’s participation in the EFM a workshop titled “Collaborate & Innovate”,
brought together more than 50 industry professionals to discuss some of the most pressing industry topics:

WHAT SKILLS ARE NEEDED TO REPOWER THE
FILM INDUSTRY AND ITS AUDIENCES?
HOW TO ENABLE AND GROW DIVERSITY,
IDENTITY AND COMMUNITY THROUGH FILM
AROUND THE GLOBE?
The workshop’s results were presented by Sten-Kristian
Saluveer at the digital EFM, who explored key findings
in depth together with selected workshop guests. The presentation was followed by work-in-progress pitches of the
participants’ projects, which address precisely these questions and suggesting innovative solutions.

FAST OR SLOW, DATA OR GUTS? EXPLORING
ALTERNATIVE RELEASE AND DISTRIBUTION
MODELS.
HOW TO BUILD, MANAGE AND SUSTAIN ALTERNATIVE SPACES FOR FILM AND CULTURAL
EXPERIENCES?

IN THE COURSE OF THE PROGRAMME, NEXT WAVE PARTICIPANTS HAD THE CHANCE TO VISIT AND PARTICIPATE IN SEVERAL INDUSTRY EVENTS, SUCH AS THE MEDIATECH HUB CONFERENCE IN POTSDAM, THE
EUROPEAN FILM MARKET (EFM) IN BERLIN AND THE MARCHÉ DU FILM IN CANNES.

MARCHÉ DU FILM
CANNES
As an official partner of Cannes Next – a cutting-edge showcase of innovation that aims to help
reshaping the film industry – NEXT WAVE actively participated in the Marché du Film. Here,
the NEXT WAVE Final Pitches, moderated by AC Coppens, concluded the second edition of
the programme. The participants presented their project proposals to international industry professionals and had the unique opportunity for fruitful on-site and online networking facilitating
business collaboration throughout the market.
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